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1. Understanding the Context

1.1. Project objectives and goals

The SMART VILLAGE Project intends to create a new educational curriculum for upgrading until 2022
new digital basic skills and competences to more than 900 economic disadvantaged low-skilled and
low-qualified senior adults that are impacted by the COVID-19 pandemic crisis, more specific persons
living in deprived rural areas in at least nine European local communities. The project envisage to teach
seniors how to create their own new business in villages by using innovative local cultural tourism
opportunities based on social innovation, best practices and circular economy principles. Our project
will offer great opportunities for seniors to earn their own living in the current economic crisis that is
generated by the 2020-2021 pandemic period. It challenges the target group to keep their mind
engaged, alert and active in the community.

The SMART VILLAGE project will produce new innovative teaching and learning approaches in the form
of a research study and best practices collection, 4 multiple handbooks, a training kit, a videogame as
well as tools for acquiring entrepreneurial competences in rural tourism. The project platform of
resources and community will ensure direct impact on more than 900 adult learners (seniors) until
2022 who will increase their low digital skills and long-term impact on more than 500 travel agencies
and from Europe.

The project results foreseen during the project implementation can be described as follows:

The SMART VILLAGE project will pursue to the following objectives: 

● Improve the entrepreneurial spirit, knowledge and skills in terms of tourism management of the
seniors from marginalized rural areas - Increase awareness and knowledge about the new rules on
sanitary conditions in accommodation structures and services due to Covid-19 pandemic

● Raise awareness on social innovation business models for valorization of cultural and natural
heritage in rural tourism

● Improve the digital skills of rural leaders in becoming Experts in Smart Villages by learning how to
use information and communication technologies and how to exploit big data or innovations
related to the use of the Internet of Things. The impact of the project will be that these experts will
act as levers that enable smart villages to become more agile, make better use of their resources
and improve the attractiveness of rural areas and the quality of life of rural residents
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● Increase digital skills of adult human resources in tourism, in marketing and in management. Aimed
at seniors from both digital and non-digital background.

● A brainstorm on challenges and opportunities for digital tourism skills.
● To help shape new actions designed to increase the uptake of digital technologies by the tourism

sector and improve SME’s inclusion in the global digital value chain.

1.2. Project background

According to World Tourism Organization (WTO) news from 8th of April 2020, world trade is expected
to fall by between 13% and 32% in 2020 as the COVID 19 pandemic disrupts normal economic activity
and life around the world. The economy must be relaunched as soon as the sanitary crisis will be
stopped. As the coronavirus situation will gradually improve in Europe, tourism is expected to play a
larger role in boosting consumption to help revive the economy. As the overseas travel has been
suspended due to the pandemic, domestic rural tourism is expected to welcome more tourists. People
are expected to chase for a healthier and more natural lifestyle. The project will create a platform for a
new era of rural tourism, following up after the COVID-19 pandemic crisis. The platform will exploit
village travel opportunities for conscious tourists by turning less known places and rural areas into new
routes of sustainable tourism, working tightly with the locals to revamp their traditions and cultural
heritage and turning them into assets for socio-economic local development.

2. DEFINING THE SCOPE

Category Description

Intellectual Output
1 Objectives

White Paper on Smart Village, Digital Social Innovation and Circular
Economy Skills needed in Rural Tourism

The first output will implement activities aiming to achieve the complete
framework regarding smart village, digital social innovation, and circular
economy skills in rural tourism in all countries.
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Intellectual Output
1 phases

White paper - methodological framework (guidelines): to set up a common
framework for the consortium.

Each partner will develop a research regarding the following topics:

1. Digital training and educational needs analysis

2. Demographic analysis about elderly people and their needs

3. Business analysis: defining the existence of SME, micro
entrepreneurs, community enterprise and social enterprises

4. Competences for enterprise start-up about rural tourism

5. Financial support for enterprise start-up addressed to disadvantaged
targets

Intellectual Output
2 Objectives

Training course -Smart Village - developing rural tourism businesses
through circular economy and social innovation.

Based on the previous output, the White paper, the consortium will develop
the second intellectual output, namely the training course.

Intellectual Output
2 phases

● 4 hands-on and practical applicable digital handbooks for seniors or
adults with low (digital) skills, living in remote village areas, unemployed,
working in a company or willing to develop a new start-up in rural tourism
and

● 1 training toolkit for trainers interested to develop classroom
courses for the defined low-skilled target group: seniors and adult
learners, civil servants working in rural local public administrations and for
managers of companies with businesses in rural tourism

Intellectual Output
3 Objectives

Educational E-learning Platform: SMART VILLAGE TOURISM

Aim of this output is to create a learning platform
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Intellectual Output
3 phases

The SMART VILLAGE Educational E-learning Platform main outcomes are the
following:

- To empower small tourism businesses to enter the digital and mobile world.

- Alignment of user-needs, app features and providing services for
businesses.

- The engagement of VET authorities from the very beginning of the project.
This will be crucial for results and impact in training and labor policies,
especially at local and regional level.

Target - Seniors (50+), adult learners willing to work in the tourism chain sector
from rural areas. The greater part of these areas to be considered
marginalized (depopulated, isolated areas or areas with limited access to
infrastructure like road transport networks, electricity and/or to
telecommunication, including internet) or that include marginalized
population. The latter defined as people with low incomes, people at risk of
poverty and/or social exclusion;

- adult civil servants (40+) of the local public administration and private
sector managers of SME’s from the rural villages.

INTERMEDIARY TARGET GROUP

- Trainers in tourism business, managers and other staff of tourism-related
associations and travel agencies promoting rural tourism.

- Adult (vocational) education providers with high exploitation potential of
the project output.

Assessment
qualitative
standards

The 3 major results of the project will be measured qualitatively in an impact
study based on different questionnaires that will be applied directly to 21
participants of the C1-Short term learning activity, 240 participants of the 8
pilot testing and awareness events and to the 50 participants at the final
conference. Multiplier events will be carried out to raise awareness on the
advantages of using new knowledge to improve people skills.
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3.COUNTRY RESEARCH

The purpose of the present document is to produce a Comprehensive Country Research Report
highly useful for the development of the project’s aims.

This Country Research report represents an important basis for the development of the SMART
VILLAGE training and platform. The partners have carried out country researches to provide relevant
data regarding the level of digital penetration in their country, demographic analysis regarding elderly
population, rural tourism development analysis, needs analysis for the necessary competences for
enterprise start-up focusing on rural tourism and financial support for enterprise start-up addressed
to defined disadvantaged targets .

3.1. DIGITAL EDUCATION AND TRAINING OFFER TO
DISADVANTAGED TARGET GROUPS IN EACH COUNTRY

3.1.1. ROMANIA

Romania ranks 26th out of the 28 EU member states in the Digital Economy and Society Index
(DESI) for 2020. Romania is well-positioned in terms of ICT graduates, ranking fifth, with 5.6% of all
graduates (EU average: 3.6%); however, in terms of digital public services and the use of internet
services, Romania's performance is the lowest among EU member states. Additionally, according to
Eurostat data, in 2019 no less than 43% of Romanians aged 16-74 had basic digital skills, ranking
Romania first in the European Union in this regard. Notably, however, barely a little above 20% of
people from the same age category, living in rural areas, had basic or above basic digital skills.

Even though efforts toward increasing digital literacy for seniors at a national and cohesive
level are still emergent, we can find several organizations throughout the country (such as NGOs,
public libraries, clusters, local public authorities, etc.) that run and support projects and initiatives for
such services, usually free of charge. However, this is currently being done in a localized and
disparate manner. Here are some relevant examples:

● ECDL EqualSkills Program run by ECDL ROMANIA: The program aims to facilitate access to
the information society for the elderly. The first stage of the program took place between
April and June 2012 and followed the training and certification of ECDL EqualSkills.

● Association for Social Volunteering Bucharest runs the „Digital literacy for seniors program”
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● Medgidia Municipal Library provides free digital literacy courses for seniors
● "Development of digital entrepreneurial skills of older people through the innovative

training system - eDigiStars" is an international project, started in 2020, that aims to teach
the elderly digital skills; the project is financed from European funds within the Danube
Transnational Program 2014 – 2020

● DASM - Social and Medical Assistance Directorate from Cluj-Napoca runs the
"Digital seniors - developing seniors' digital skills" project, November 2019. The project is
financially supported by the City Hall and the Cluj-Napoca Local Council and is coordinated by
the Transilvania IT Cluster, in partnership with AROBS Transilvania Software and Simplon
Romania, under the auspices of the Advisory Council for Entrepreneurship and Innovation in
IT.

3.1.2. ITALY
Digital transformation in Italy has received a strong impetus with the creation, in 2016, of the

Team for “Trasformazione Digitale” (Digital Transformation). With the advent of the second Conte
government, innovation was made into a Ministry and a team.

According to the OECD, about 26% of people between 16 and 74 years old in Italy has never
surfed the internet, compared to an average 14% in other countries. This means 10 million citizens
who do not use the internet.

To understand the consequences and find out which strategies are being deployed to reduce
the digital divide, we need to start from the Repubblica Digitale project. Since 2006, the European
Union has identified eight key skills to properly live life as a European Citizen. They have been
regularly updated, but the only one that never changes is digital competence. It is no small matter: it
means that conscious use of the internet is a prerequisite to fully live as a citizen of the Union.

3.1.3 . BELGIUM
Wallonia appears to be sub-specialized in the digital sector in terms of the number of

companies: the weight that the region weighs in the Belgian digital sector is less than the weight it
weighs in the Belgian economy as a whole. The share of national employment in the digital sector
attributed to Wallonia is very low compared to the other two regions. The Walloon digital sector is
characterized by a certain dynamism with regard to the weight of the youngest companies, but more
nascent companies are under-represented. This situation can be interpreted as being an indicator of
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a low level of renewal of companies in the sector in the region. Walloon digital technology is mainly
made up of small structures, and there are not enough larger companies to improve the region's
positioning in this niche of the economy. Consequently, the share of Belgian digital employment
located in Wallonia is very low, compared to other Belgian regions, even if it has tended to increase in
recent years. With regard to the potential impact of digitization on regional employment,
quantitative estimations exercised indicate that nearly half of the existing Walloon employment
would be threatened by substitution within one to two decades. This corresponds to some 564,000
jobs.

Transforming Wallonia into the digital era is the plan of the Wallonian federal government. The
strategy used is developed as a framework programme for digital Wallonia, which sets public policy
priorities and objectives. The program provides a framework for support for private initiatives in
favor of digital technology

3.1.4. IRLAND
In Ireland's Digital policy, it stated that using ICT and the development of digital literacy

competencies are essential and should be included in all new/revised educational curriculum
specifications (Ireland Department of Education and Skills, 2016). In July 2013 Ireland launched The
National Digital Strategy (NDS) document "Phase 1 - Digital Engagement" which present several
actions and steps to encourage citizens and businesses to be involved in digitally-enabled society.

Ireland has a wide range of stakeholders who provide effective digital training and a series of
initiatives focusing on skills. In particular, some initiatives are the following:

- A campaign about raising awareness on digital themes. More specifically, DCENR in
collaboration with several industry stakeholders will create an awareness campaign, which will assist
"non-liners" in what they could do online.

- A new BenefIT 4 grants scheme to fund training for citizens. BenefIT funds training
opportunities that focus on key applications that are likely to motivate non-liners to engage.

- Development of an online mapping resource to identify digital skills and learning opportunities.
The Department of Communications, Energy and Natural Resources will work with Ireland's Digital
Champion to engage with stakeholders in identifying resources that could be made available for
digital skills training courses (Department of Communications Climate Action and Environment,
2013).

3.1.5. SLOVENIA
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The offer on digital education and training for the age group 50+ in Slovenia is diverse. It is
provided by public bodies/organizations, NGOs as well as private companies. In this overview the
focus is on the offer provided by public organizations and NGOs. There are three main providers of
digital education and training for adults in Slovenia: Employment Service of Slovenia, public adult
education institutions and universities of third age.

Employment Service of Slovenia provides training for the unemployed within the Active
Employment Policy Measures.
Public adult education institutions offer a wide range of digital training for the disadvantaged groups
(age group 45+, seniors, unemployed) such as Computer Literacy – Basic Module (60 lessons) and
Computer and Digital Literacy – Advanced Module (60 lessons). These two training types are the most
common and certified by the Slovenian Ministry of Education, Science and Sport.

The third key provider of digital education and training are the Universities of the Third Age.
They offer non-formal programs for seniors. Retired people (around 60+) most often take these
courses. The topics covered are: the use of smart phones, online banking, social media, internet
safety, use of computer, Word etcetera.

3.1.6. BULGARIA
According to Eurostat data, there is а considerable digital skills divide between adults living in

cities and those living in rural areas. In 2019, the gap in digital skills between city-dwellers and
people living in rural areas was, on average, 14 percentage points in the EU (as measured by the
difference in relative shares of adults possessing basic or above basic digital skills). This digital
divide in overall skills reached 23 percentage points in Bulgaria.

The main provider of adult’s trainings in Bulgaria is the Employment Agency. The
organization provides trainings in the frame of the National Employment Plan, many of them are
directed to disadvantaged people, including adults 50+. Mainly the envisaged trainings are
dedicated to professional qualification or key competence necessary for certain professions.

Information about free and paid IT trainings and courses are offered by the Bulgarian
Association of Information Technologies. The initiatives are directed to different target groups and
has varying degrees of difficulty. Some of the presented courses include trainings with different
topics such as: Cannes Academy in Bulgaria, Aula.bg, Digital garage, daskal.eu, TrainSoft.

3.1.7. GREECE
There is a digital skills gap that is growing between the general population in Greece and the

disadvantaged target groups. These groups consist of seniors, people with disabilities, migrants, or
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people on the verge of poverty that are at risk of social exclusion. What is more, in rural areas, it is
noted a significant gap not only in digital skills but even in web access in relation to urban areas.

Across Europe the level of digital skills has continued to grow slowly, and the growth is based
mostly in sociodemographic characteristics. Specifically, for the elderly citizens, the DESI 2020 has
shown that only 35% of those aged 55-74 and 30% of the retired and the inactive possess basic digital
skills. Greece ranked lower than most of the EU countries in basic digital skills and advanced skills,
surpassed by only three other countries.
Digital exclusion of disadvantaged groups comes hand in hand with unemployment, as there is an
absence of digital training programs in Greece not only in small and medium-sized enterprises (SME)
but also in public services and administration. Therefore, the individuals belonging to vulnerable and
disadvantaged groups cannot offer their experience due to lack of digital competencies.

Despite sporadic digital integration efforts of the socially vulnerable groups, in Greece, the
digital gap still exists between different population groups facing social and economic exclusion.

3.2. DEMOGRAPHIC ANALYSIS REGARDING ELDERLY
POPULATION - WHAT DOES THIS TARGET GROUP NEED IN
TERMS OF SERVICES?

3.2.1. ROMANIA
According to the most recent census, in 2015 this population segment (65+) represented 17.2%

of the total residents of the country. As reported by Eurostat, in 2019, over one-fifth (20.3%) of the
EU-27 population was 65 years of age or older. By comparison, Romania was situated slightly under
this rate, with 18.5%. In line with this general tendency, according to INS projections, the resident
population of Romania, over the age of 65, will represent 29.7% of the total, in 2060.

In recent years, there has been a tendency to balance age groups in terms of the phenomenon
of discouragement on the labor market, the least affected remaining, however, the older population
(55-64 years). In recent decades, the income inequality of the population has accentuated, which has
led to social inequality, a phenomenon also encountered in states with advanced economies. On the
other hand, inequality is emerging as an increasingly new component, generated by the pressure of
technological progress and educational differences between generations and between different
population groups.
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3.2.2. ITALY
Demographic aging is still growing, both in intensity and in dissemination. This phenomenon is

related to the progressive “aging from above” (increasing longevity), and especially to the “aging
from the bottom” (low birth rate, baby boomers growing old), not compensated nor significantly
slowed by the effect of migration.

There is urgent need of designing new forward-looking policies oriented toward the promotion
of “healthy and active aging,” such as educating to prevention since young age, investing resources in
research, building realities more oriented toward the needs and the assistance of the elderly, and
reducing the tax burden toward the older and frail segment of the population.

The most wanted services they need are related to the care section. Nevertheless there is a
high need of activities and inclusive and educational courses to exploit and foster their skills and
capacities to keep them active beyond the retirement. These type of activities are almost totally in
the hand of some associations or local public authorities. The offer is of a very low level and are
limited to cultural, artistic and tourist activities with a very low care of skills development or updating.

3.2.3. BELGIUM
Belgium as a country shows a constrictive population pyramid, which indicates high average life

expectancy, low death rates but also low birth rates. The population structure in the province of
Hainaut shows even more elderly people, especially in the range of 45-74 years of age. As a result,
the province will need to invest in sufficient support for elderly people in the years to come.

The population structure in Hainaut is on one side caused by emigration (national or
international) of young citizens, at the other side house prices are still low in that area, thus it is a
common place for having second homes in quiet places to live, which attracts mainly 50+ people to
immigrate.

Age structure at community level shows that 65+ people are predominantly living in the
southern, walloon part of Belgium, notably in the province of Hainaut.

The map (Average income per Capita, 2017) shows that Hainaut is a province with very low
income. The Flemish Region remains the region with the highest income. Brussels remains the region
with the lowest average income, as capital cities often attract many people looking for jobs. Large
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areas of low income can be
spotted in the Southern,
Walloon part of the country.

The province of Hainaut is
the poorest province in Belgium.
As illustrated in maps, this
region is the most affected by
poverty besides Brussels, the
capital. Being the part of the
country with the most aged
population, Compared to the
whole of Belgium Hainaut’s
elderly people are affected the
most by poverty. Statistics also show that lowest work intensity is given in Hainaut.

3.2.4. IRELAND
Ireland has a large aging population. It is forecast that, similar to many other European

countries, over the next ten years, those moving into retirement will grow over half a million up to
approximately 855,000 by 2026 and almost 1.4 million by 2046. Those aged at least 80 will become
from 128,000 in 2011 to approximately 477,000 by 2046. That means that citizens aged between 20
and 64 will be fewer, and as a result, there will not be enough people of working age (Department of
Communications Climate Action and Environment, 2013).

Most older people in Ireland have achieved at least secondary education (62%). But the higher
educational attainment differentiates between sexes and ages. Regarding the occupation, in the 50-
64 age group, most of the men (17%) and women (14%) are in managerial professional positions, 5%
of men and 20% of women are in other non-manual occupations, 17% of men and 11% of women are
in manual occupations, and 16% of men and 4% of women are self-employed.

Overall, the socio-demographic picture of Ireland's older people reveals many of the social and
economic conditions that were present at various stages of their lives, such as the introduction of
free secondary schooling. Also, it is worth mentioning that 22% of people aged 50 and over have lived
abroad (Amiya & Sofroniou, 2011).

3.2.5. SLOVENIA
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The research defined three levels of competencies: Level 1 (the lowest), Level 2
(intermediate)and Level 3 (the highest level). The Slovenia results show that the competencies of
adults decrease with age. 23,6 % of adults in the age group 50-54 claimed to have no experience in
working with computers. For the age group 55-59 the percentage is 33,5% and for the age group 60-
65 the percentage is even higher, 42 %.

Speaking of the level of competencies achieved, Level 1 was achieved by 26,7 % of adults in the
age group 50-54 years, 26,3 % of adults in the age group 55-59 and 42,00 % of adults in the age group
60-65. Those who achieve Level 1 can send emails, use browsers, solve problems that include a small
number of steps, simple deduction and little or no navigation. The results for all three levels for three
different age groups are shown on Table 1.

Table 1: PIAAC results for Slovenia in the area Solving Problems in Technology Rich Environments
Level achieved.
(in %)

Age group

LEVEL 1 LEVEL 2 LEVEL 3

50-54 22,3 10,3 1,5
55-59 16,8 5,0 0,1
60-65 12,9 3,8 0,3

According to these data there is a great need for adults of these age groups to be trained to
improve their digital skills.

3.2.6. BULGARIA
Bulgaria has high proportions of older adults. By the end of 2019 the number of persons aged

65 and over is 1,504,088 or 21.6% of the country population. Compared to 2018, the share of
population aged 65 and over increased by 0.3 percentage points. Some regions, especially rural areas,
have between 25% and 32% of their population at the age of 65 and older. By 2019 the population
aged 45 and over in urban areas is 47.87% and in rural areas is 54.82%.

Healthcare and social services, and the access to them, are some of the most important
services that the elderly population in Bulgaria needs. Along with these other measures are needed
to promote active live of the adults and to prevent them from social exclusion. The seniors need to
obtain new skills and knowledge in order to be adequate on the labour market and to open up new
opportunities for various activities.

3.2.7. GREECE
With 21.3% of people over the age of 65, Greece also has the second oldest population in the

EU, behind Italy (22%) and ahead of Germany (21.1%).
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The main need of the elderly population in Greece remains still the health services. Providing
adequate and high-quality health care is vital and must be accessible by everyone. Health services
and social services must be affordable and suitable for the needs of the elderly, but also should be
better coordinated.
There is a need of ensuring an adequate income for the elderly and appropriate working conditions, a
non - discrimination attitude on the grounds of age and a safe environment and housing as well
opportunities for continuous self-development, education and social networking that will enhance
their quality of life.

Finally, the elderly need opportunities to continue to contribute to all aspects of society,
without age restrictions and discrimination. Individuals over 50 need opportunities to learn new skills
that will open new horizons to other forms of activity. In the older age groups, high-quality learning
opportunities even if they are informal, is a vital element for mental and physical well-being and the
combating of social isolation.

3.3. RURAL TOURISM DEVELOPMENT ANALYSIS: DEFINING THE
EXISTENCE OF SME, MICRO ENTREPRENEURS, COMMUNITY
ENTERPRISE AND SOCIAL ENTERPRISES – TYPE OF
BUSINESSES IN THE AREA

3.3.1. ROMANIA
In Romania, ecotourism has a wide recognition - at the government level, in the private

sector, and at the level of the public. Ecotourism is recognized as being specific to rural areas
within communities that have a tradition in agricultural activities and cover both access to
the flora and fauna of the area and to the social habits and lifestyle of the people in the areas
visited.

To address the systematic problems, Romania's Tourism Development Strategy sets out
two general strategic objectives, which can be supported by tourism development and which,
in turn, contribute to the socio-economic development of local communities. One of the
objectives is supporting the creation of jobs in local communities, including for vulnerable
groups, such as women, young people, and people in rural areas, through the sustainable
development of tourism.

In terms of the businesses involved in the rural tourism industry, according to the
National Institute for Statistics, the biggest growth was registered in recent years in the
accommodation sector. Within this area, an increasing number of rural tourism SME’s rely on
converting and updating rural traditional houses to host tourists interested in experiencing
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traditional architecture coupled with creative recreational activities, learning local crafts and
tasting local gastronomy.

Another notable small business model is the EcoBrunch, which involves local producers
of traditional food, farmers, local manufacturers, arts, heritage sites, and guides to create an
event dedicated to tourists.

3.3.2. ITALY
Since the end of the twentieth century, also due to the crisis of industrialization and the

exhaustion of the factory work model, interest in “returning to the countryside” in Italy has grown.
The spreading of new social and cultural trends, more sensitive to the issues of sustainability and
preservation of natural wealth, has encouraged in Italy a sudden increase in new tourism initiatives
that are environmental friendly and revolving around quality food and wine. The “Roads of flavors”
and numerous associations of small towns have therefore been created, to enhance the Italian
artistic and architectural heritage.

3.3.3. BELGIUM
In 2017, roughly 69 percent of the Belgian workforce was employed by SME’s. This was

noticeably higher than in the neighboring countries France, The Netherlands and Luxembourg, as well
as the EU-28 average. This was, however, lower than, for example, Italy and Portugal. Based on
business figures from 2019, more than half of all small and medium enterprises in Belgium were
located in the region of Flanders. When doing research for Belgium, most data will touch upon the
three local regions and not the federal level. Belgium has four different governments, which all do
things differently from one another: the federal level, Flanders, Wallonia and the Brussels-Capital
Region (Brussels and its direct neighborhood).

Supporting business creation among seniors can have several benefits for the economy and
society. It can be a way to maintain labor market attachment of some older people and, in the short
run, partially offsetting the expected labor and skill shortages in some regions and sectors. Keeping
these older workers attached to the labor market can also help to facilitate a transfer of human
capital across generations. Successful business creation by seniors can also increase tax revenue,
thereby potentially partially offsetting rising social and health care costs. Senior entrepreneurship can
also have other social and health benefits, including improved quality of life, enhanced social
inclusion and reduced risk for older people of landing in poverty.

3.3.4. IRELAND

https://www.statista.com/statistics/939710/contribution-of-smes-to-employment-in-eu-countries/
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Those active in rural tourism are mostly farmers and rural dwellers who want to increase their
profit and provide new employment opportunities. Rural tourism offers many options including the
provision of accommodation, recreational activities, rural amenities, attractions regarding local
culture and heritage and interesting countryside activities (Heneghan et al., 2016).
Recreational activities are being usually created through the use of underutilized natural resources.
Examples include lakes, rivers and the sea, land that can be used for hiking and protected areas that
may be assigned to new uses in sustainable ways.
Several types of business are involved in this area. An example of businesses that share rural tourism
merit is lower entry cost sectors such as manufacturing. It is common that rural tourism comes as a
supplementary income source for younger farm women from the late 1990s to the early 2000s. But
there is also an opportunity for a new generation of entrepreneurs, farmers and non-farmers, to
become involved in tourism.

On the other hand, some evidence shows that SME’s and small tourism businesses struggle to
become successful as they are confronted by bureaucratic complexity in developing, operating and
expanding their businesses. More specifically, there are many organizations and agencies with which
businesses should consult for the different topics and this creates several problems (O'Donoghue et
al., 2014).

3.3.5. SLOVENIA
At the beginning of October 2017, the Government of the Republic of Slovenia adopted the

Sustainable Development Strategy for Slovenian Tourism 2017-2021. According to the Strategy
"Slovenia is a green boutique global destination for demanding visitors, looking for diverse and
outdoor experiences, peace and personal benefit".

Strategy for The Sustainable Growth of Slovenian Tourism For 2017-2021 divides Slovenia into
four macro destinations: Mediterranean Slovenia, Alpine Slovenia, Thermal Pannonian Slovenia, and
Central Slovenia & Ljubljana. For every macro destination the Strategy names key products and
secondary/supporting products. Countryside tourism is named as the secondary product in two
macro destinations: Alpine Slovenia and Mediterranean Slovenia while it is positioned as one of the
key products in Thermal Pannonian Slovenia (Lower Savinja Valley with Zalec at its heart belong to
this macro destination). The Strategy defines Countryside tourism as "all year-round tourism based
on what tourist farms offer, small providers and vineyard cottages, and authentic rural experiences."
(Strategy: p. 20).

Several measures are foreseen in the Strategy regarding development of small and medium
enterprises. "The aim is to improve the business environment for tourist companies and tourist farms,
promote the development of specialized smaller service providers, and strengthen the range of
culinary services." (Strategy: p. 36)
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3.3.6. BULGARIA
Tourism in Bulgaria generates a large share of the country's gross domestic product. Most of it is
owed to sea- and winter tourism. However, alternative forms, including rural tourism, are generating
increasing interest. According to the generally accepted criteria, the rural municipalities in the
country represent about 80% of our entire territory. Almost a third of the Bulgarian population lives
in rural areas. The share of revenues from rural tourism at this stage does not exceed 3% of all tourist
revenues in the national economy (Gavrailov, 2017).
The main economic agents in rural tourism are micro and small enterprises that offer a holiday in the
countryside in nature, touching on rural life as an atmosphere, a way of eating and free time
spending. The largest share in the rural tourist offer is taken by the entities that offer accommodation
to tourists. Most often they are registered as guesthouses. According to the data of the Association of
guesthouses in Bulgaria, the guesthouses are over 3000. Most of them, in addition to accommodation,
also offer local cuisine and various events. Widespread services in rural tourism in Bulgaria are nature
walks, acquaintance with local cultural and historical sites, horseback riding, folklore evenings and
activities in nature.

3.3.7. GREECE
Because of its geographical location, climate and landscape, tourism is one of the most essential
economic areas in Greece. However, rural tourism has only been developed in Greece since the mid-
80s, where new forms of tourism were on demand. Rural Tourism means any special form of
sustainable tourism development aimed at the contact of the visitor-tourist with nature and the
activities that can be developed, strengthening economically and socially the countryside, without
altering the environment and the special cultural elements of each place. Rural tourism can be
distinguished in ecotourism, agrotourism (or agritourism) and wine tourism.
In Greece, rural tourism is interconnected with the nature, the agricultural activity, and its products.
Agrotourism businesses in Greece belong to a sub-category of tourist enterprises and operate with a
ministry-approved special seal. Most enterprises in rural areas are small family-owned farms that
offer a variety of services such as hospitality and tourist involvement in local agricultural activities.
There are also enterprises in villages, in partnership associations, in traditional settlements, close to
protected areas and in islands. SME enterprises in rural areas mainly engage in direct-to-consumer
sales, agricultural education (educational visits to a farm), hospitality, recreation (hunting, horseback
riding) and entertainment (local feasts, harvest dinner etc.). All the enterprises of rural tourism that
offer or sell any type of culinary products must offer or sell local agricultural products by law to be
considered enterprises of rural tourism. Rural tourism enterprises are often seasonal and employ
small numbers of family members and seasonal workers.
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3.4. NEED ANALYSIS ON THE NECESSARY COMPETENCES FOR
ENTERPRISE START-UP WITH FOCUS ON RURAL TOURISM

3.4.1. ROMANIA
Skills development and technology transfer are important tools for strengthening rural firms.

Understanding and taking advantage of digitalization, automation, and the possibilities afforded by
globalization are some of the new skills that may be needed. Small firms may need to develop new
markets and new ways of doing business, rather than develop new innovative products or services.

In Romania, all tourism agencies and accommodation services must be run by someone having
a license in tourism. This is a document that certifies that the person has professional skills in the
field of tourism. Depending on their level of education and professional training, as well as several
further criteria, the tourism license can be issued for the following jobs: manager in tourism, director
of a tourism agency, hotel manager, restaurant manager, cabin administrator.

Anyone applying for such a license needs to undergo a long accredited training program with a
minimum of 6 months (720 lessons). Currently, over 250 accredited training programs for
qualification, re-qualification, and in-service training in the tourism sector are offered by public and
private providers in one of the following areas:

● technician/worker in agrotourism activities
● tourist guide
● manager of tourism activities
● tourism agent

Considering the potential activities involved in rural tourism, some of the essential
competencies for an entrepreneur are:

● skills for responsible communication with staff and tourists;
● skills for developing new individualised hospitality experiences;
● conflict management skills;
● mastering the different web tools and services;
● using critical and creative thinking to solve problems.
The qualities and professional training of a successful entrepreneur are relatively similar no

matter where he is running a business. According to the “Active Rural: a guide for starting a business
in rural areas” publication, successful entrepreneurs are very different individuals, but share some
common qualities:

1. They have the vision and they are realistic
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The entrepreneur feels and recognizes the opportunities of the market. He mobilizes all his
resources to capitalize these opportunities. At the same time, the entrepreneur changes his methods
and objectives, when the initial strategy does not produce the expected results.

2. They are pro-active and persistant
An idea can only be translated into reality with a lot of work, patience, and perseverance.

Business ideas can be developed, gradually, until they yield the expected results.
3. They have confidence in their strength
This quality often also influences the attitude of the entrepreneur's partners and collaborators.

Financiers and customers are naturally inclined to invest and buy products that the entrepreneur
trusts.

4. They are willing to take risks
Before starting a business, the entrepreneur must accept the possibility of losing the resources

invested in the event of failure. Because these risks are specific to the entrepreneurial activity, the
entrepreneur must be aware and alert and constantly must try to reduce them through the best
possible control of the business.

5. They are diligent
Entrepreneurs can work long hours and are willing to devote most of their time to these

activities.
6. Have the ability to plan and organize
Successful entrepreneurs have a written plan that guides their actions during the start-up and

development of the business. The entrepreneur needs to have a clear vision of the necessary actions
in each situation/stage. Equally important is the ability to adjust these plans in the event of sudden
changes in circumstances.

In conclusion, entrepreneurs can belong to any professional group. There are no "predestined"
professions to produce entrepreneurs. Vocational entrepreneurs can have almost any profession, but
they must have a wealth of specialized knowledge and skills, which will allow them to launch and
develop a business.

3.4.2. ITALY
Entrepreneurial skills identified as the most important for the success of a startup could be

summarized in technical skills and entrepreneurial skills. The former are typically required to
implement a new business idea, while the latter are required to conduct market research and find a
profitable niche. In the case of rural tourism, finding a profitable niche is central.

One of the critical success factors of a start-up is team's skills. Technical expertise, which
identifies a better solution than those available on the market, if not accompanied by a business idea
able of translating it into a distinctive value proposition, will hardly give life to a successful business;
the passion of the young innovator, which is often present in rural tourism startups, if not
accompanied by the maturity and experience of a more senior person, will hardly make the start-up
credible in the eyes of potential investors and interested parties. Critical skills are not static but evolve
over time in line with the life cycle of the start-up: if in the initial moment they can reward the soft
skills of "communication" and "story telling" that help in an initial phase to make people appreciate the
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entrepreneurial idea and obtain the right visibility, as you go forward you need those of
implementation: the ability to translate a plan into concrete actions and verify that these happen on
schedule and in the expected ways.

After having set up and validated the business model, the key to success will be the ability to
quickly and efficiently scale your operating model (processes, infrastructures and tools), and therefore
it is essential that the team grows and evolves consistently with the business complexity.

3.4.3. BELGIUM

Inclusive entrepreneurship is an integral part of inclusive growth. Business creation by people
from under-represented and disadvantaged groups (e.g. women, youth, seniors, immigrants, the
unemployed) helps generate jobs, thereby fighting social and financial exclusion while stimulating
economic growth. Inclusive entrepreneurship policies and programs aim to address market and
institutional failures preventing equal opportunities in entrepreneurship for those with realistic
potential, regardless of origin.

Seniors are the largest group of self-employed people in the EU. In 2018, 14.5 million self-
employed people were over 50 years old, accounting for 48% of all self-employed people. This
number has grown rapidly over the past decade, especially among those aged 65-74 years old, and
this growth will continue as the population ages. More than 31% of these self-employed seniors
employ others, so policy makers will need to support business transfers as they retire to prevent the
loss of these businesses and jobs. Furthermore, an ageing population puts growing stress on pension
and healthcare systems. Entrepreneurship offers an opportunity to extend meaningful working lives,
reducing some of these pressures.

Digital entrepreneurship may help make entrepreneurship more inclusive with advantages like
low start-up costs and access to wider markets through the internet. However, women, youth and
seniors are under-represented among digital entrepreneurs in the EU due to several factors including
few digital entrepreneurship role models and lack of digital skills. These challenges appear to affect
seniors and women disproportionately – only 51% of men and 42% of women between 55 and 75
years old use computers daily. It is also critical to foster the development of stronger networks so
that digital entrepreneurs can improve their access to funds, opportunities, clients, partners and
suppliers.

3.4.4. IRELAND



Erasmus+ Strategic Partnership - 2020-1-RO01-KA204-080290

[IO1 White paper – Methodological framework]

This project has been funded with support from the European Commission. This publication reflects the views only
of the author, and the Commission cannot be held responsible for any use which may be made of the information
contained therein.

- 25 -

Cedefop* has conducted an analysis for defining the skills demand in the tourism sector, based
on the on online job advertisements. More specifically, Cedefop has analyzed 1.13 million
advertisements in accommodation and food, 93 thousand advertisements in travel agencies and tour
operator services and about 5 thousand advertisements in passenger air and water transport. The
results of the analysis indicated that the most critical transversal skills in the tourism sector are:
teamwork, adaptability, being able to prioritize, communication, problem-solving. Also, several
technical skills such as basic ICT skills (use a computer, use of office software), cooking,
administration, accounting and budgeting or marketing seem to be important to the tourism industry
(www.skillspanorama.cedefop.europa.eu).

Apart from these skills, rural tourism generally requires some specific competencies and
actions that will define successful entrepreneurs in this area. Collaboration can be defined as a
necessary skill, as hosts in rural tourism need to coordinate with other entrepreneurs with experience,
NGOs and local leadership in order to create specific standards of quality for an area or a service.
Another important skill in tourism is strategic planning, according to some studies, rural tourism
hosts lack the competencies for developing and implementing local rural-tourism strategies (Fotiadis,
2015).

*Cedefop is one of the EU’s decentralised agencies. Founded (1) in 1975 and based in Greece
since 1995, Cedefop supports development of European vocational education and training (VET)
policies and contributes to their implementation. The agency is helping the European Commission, EU
Member States and the social partners to develop the right European VET policies.

3.4.5. SLOVENIA
Countryside tourism in Slovenian shares challenges faced by Slovenian small and medium size

tourism enterprises in general:
- There is lack of quality accommodation.
- Administrative burdens prevent potential investors to invest in tourism.
- Slovenia has a great potential to valorise its culinary traditions, but this potential is not

developed enough. There is also in lack of cooperation between the tourism sector, the
farm/agricultural sector and the craft industry.

- The fourth main challenge mentioned in the Strategy* is unused potential of Slovenian
tourism farms.

Apart from financial means start-ups need a business environment that systematically supports
cooperation between small and medium size enterprises especially in creating common tourism
products, services, and solutions as well as common investment in tourist infrastructure.

Furthermore, what is needed is encouragement of cooperation between tourism, industry,
craft, modern technologies, design and many creative ideas.
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3.4.6. BULGARIA
In order to start a business in the rural tourism sector, the entrepreneur must be

aware of the legislative framework and regulations in the specific area of activity. Depending
on the type of activity that will be carried out, there are different requirements. For example,
according to the Bulgarian legislation, each accommodation facility needs to be registered
and categorized. In order for a tourist site to be registered as a guest house, it must have a
maximum of 10 guest rooms, and as a family hotel - from 5 to 20 rooms.

In addition to knowing the requirements for various tourist and entertainment sites,
the entrepreneurs must have other competences for starting a business in rural tourism, such
as organizational and management skills and knowledge of the region where the business will
operate – like the cultural traditions, the cultural and historical heritage and landmarks.
According to documents developed under Interreg V-A Romania-Bulgaria programme on
innovative entrepreneurship for eco- and rural- tourism, the necessary competences for each
entrepreneur in this field also include:

Capacity to meet customer needs. The quality of customer service is a major aspect of
tourism, as tourists expect the best services and disappointments can lead to a public
expression of dissatisfaction.

Cultural awareness. Entrepreneurs in rural tourism can often connect with tourists
from different cultures, and cultural awareness is needed so that they can understand the
customers and their needs. Achieving this goal will increase the satisfaction of tourists.

Flexibility. The entrepreneur must be able to withstand pressure, to adapt, to think
quickly and to solve the problems that arise in a timely manner.

Emotional intelligence, team spirit, time and stress management, capacity and
innovation capacity.

Nowadays the possession of digital competences is of great importance for
entrepreneurs in rural tourism. Given the growing importance of the online environment for
holiday and travel choices, the entrepreneur has to be equipped with skills for using digital
channels to promote the products and services offered.

3.4.7. GREECE
For a Greek enterprise to be a rural tourism enterprise, it must fulfill certain criteria. Any tourist

accommodation enterprise must have maximum capacity of 40 beds and in case the enterprise offers
food, they use and offer for consumption products that belong to the basket of agricultural products
or products that are produced in the relevant rural household. Thesame rule applies for restaurants
or cafes in the rural area. The hospitality services and catering services should support the natural
environment and the special cultural elements of each place.

Any rural tourism enterprise, in order to offer accommodation services, in parallel with its main
services and products, has to offer additional tourist settlements. The enterprises operate with a
special seal, the “Rural Tourism Seal”, provided by the Ministry of Tourism. The Seal is achieved after
the necessary competences are checked by public servants of the ministry. Specifically, for
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agrotourism, the owner or the owners of the enterprise must be registered farmers or its capital
belongs to at least 50% to a registered farmer or farmers.

Apart from the physical infrastructure, rural tourism start-ups need to invest in upskilling their
digital competences. In rural areas many residents are unaware of applications that can improve the
quality of their services that start-ups could provide. Of course digital skills must be delivered with
the appropriate digital infrastructure to achieve the desirable outcome.

3.5. FINANCIAL SUPPORT FOR ENTERPRISE START-UPS FACING
DISADVANTAGED TARGETS

3.5.1. ROMANIA
As stated in Romania's Tourism Development Strategy of 2019, the government program for

the period 2018-2020 considers tourism as one of the main pillars of economic growth, with a
positive impact on local and regional development actions in the country. The program aims to
ensure a better quality of life and better livelihoods for all citizens, promoting inclusion and
supporting middle-class development.

The government is successfully continuing to implement various initiatives to support the
country's economic development. Here are some of the most important ones:

- Start-Up Nation Program offers, in the form of grants, RON 200,000 to eligible
applicants, with the aim of creating 75,000 new jobs in the next 3 years.

- The Sovereign Wealth Fund brings together profitable state-owned companies to
support business activities in the main priority areas, including tourism, with a total
budget of 10 billion euros.

- "My First Leisure Center" program aims to increase investment in infrastructure
necessary for leisure and recreation activities, such as swimming pools, sauna,
massage, fitness, various sports. This will help to extend the season in the seaside
resorts, which are currently deeply affected by the accentuated seasonality.

- The strategic investment program in Romania will promote new investments, offering
state aid in the form of investment grants of at least 2 million euros.

The general orientation of the European Structural and Investment Funds (ESIF) in the
Multiannual Financial Framework 2021-2027 follows the structure of the Multiannual Financial
Framework 2014-2020 and does not consider tourism as an independent sector; however, its
strategic objectives and the themes it focuses on offer a number of opportunities for tourism-related
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activities and economic sectors, thus representing the main source of funding for the development of
Romanian tourism, providing an increased capacity to connect to tourism as a cross-sectoral activity
with socio-economic and environmental aspects.

3.5.2. ITALY
Smart & Start Italia is a facilitating tool established by decree of the Minister of Economic

Development 24 September 2014 and subsequent amendments and additions, aimed at
promoting, throughout the national territory, the conditions for the diffusion of new startups and
supporting the policies of technology transfer and economic exploitation of the results of the
public and private research system.

By decree of the Minister of Economic Development of 30 August 2019, adopted in
implementation of the provisions referred to in Article 29, paragraph 3, of the Decree-Law of 30
April 2019, no. 34, amendments were made to the aforementioned decree of 24 September 2014,
aimed at a revision of the implementation regulations of the intervention requested, among other
things, at the simplification and acceleration of the procedures for access, granting and
disbursement of the facilities, also by updating the methods of evaluating the initiatives and
reporting on the expenses incurred by the beneficiaries.

With circular from the General Management for incentives to companies no. 439196 of
December 16, 2019, the criteria and methods for access, granting and disbursement of the
facilities were defined.

The subsidy measure is reserved for innovative startups, located throughout the country,
registered in the special section of the business register and in possession of the requirements
referred to in Article 25 of Decree-Law no. 179/2012. Startups must have been established for no
more than 60 months on the date of submission of the application and must be classified as small.
Innovative startups can always target disadvantaged group just as long as their contents are
technological and innovative.

3.5.3. BELGIUM

Crowdfunding a relatively new way to raise capital for startups, is now on the move. There are
plenty of local platforms for crowdfunding opportunities in Belgium, such as angel.me, Hello Crowd,
Look&Fin, Spreds, Seedrs, and Bolero Crowdfunding. These crowdfunding platforms all connect
entrepreneurs with investors.

There is plenty of support and advice available to new businesses in Belgium. Besides Belgian
banks, all three Belgian regions offer support and subsidies for businesses, and the EU also provides a
range of support to SME’s and entrepreneurs. This includes financial support for entrepreneurs

https://www.belgium.be/en/economy/business/creation/financing_and_support
https://ec.europa.eu/growth/smes/support/networks_en
https://ec.europa.eu/growth/smes/support/networks_en
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through the European Investment Fund. For help finding an expert tax accountant, check the website
of the ”Instituut van de Accountants en de Blastingconsulenten” (in French or Dutch only).

Useful resources for those who want to start a business:

- Federal Public Service Economy SMEs, Self-Employed and Energy (FPS): Information on
self-employment in Belgium, much of which is in English.

- https://economie.fgov.be/en/themes/enterprises/starting-business
- Business Belgium: Also part of the FPS, has detailed information in English on setting up

a business in Belgium.
- Belgian Social Security (Service Public Federal Securite Sociale): FPS social security

website.1
- For the Walloon part: https://www.1890.be/ , Self-employment in walloon Belgium -

shared in videos:
https://www.youtube.com/channel/UCACjrpdIcbFm5JTXTl33Elw?reload=9 .

3.5.4. IRELAND
In Ireland there are programs and organizations that support start-ups. Enterprise Ireland is the

government organization responsible for the development and growth of Irish enterprises. It
collaborates with Irish enterprises to help them start, grow, innovate and export their products and
services in global markets. Furthermore, Ireland has a network of start-up accelerator programs.
Almost all of these provide some form of funding to participants, as well as mentoring, incubation
space and workshops. (www.enterprise-ireland.com). Some examples of the programs are listed
below (Conmy, 2018):

Local Enterprise Office: The Local Enterprise Office is for people interested in starting a new
business or people already active in trading, including entrepreneurs, early-stage promoters, start-
ups and small businesses looking to expand. The Enterprise Offices provides a wide range of services
in that area.

Short Term Enterprise Allowance:
▪ The Short-Term Enterprise Allowance (STEA) supports people who have lost their job

and want to start their own business and it's applicable for some months.
▪ NDRC: The NDRC is one of the biggest incubators in the world. NDRC

sources and builds digital start-ups and help them become successful by sharing knowledge,
experience, expertise and a modest amount of capital

1

https://www.eif.org/what_we_do/where/be/
http://www.iec-iab.be/nl/Pages/Default.aspx
http://economie.fgov.be/en/
https://economie.fgov.be/en/themes/enterprises/starting-business
http://business.belgium.be/en/
https://socialsecurity.belgium.be/fr
https://www.1890.be/
https://www.youtube.com/channel/UCACjrpdIcbFm5JTXTl33Elw?reload=9
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▪ NovaUCD: It is based in Ireland's largest University, and it is a center of
excellence for start-ups. Nova provides mentoring, free legal, tax and marketing advice and
information about possible funding.

▪ Start-up Refunds for Entrepreneurs (SURE): This is for people who want to
create a start-up and needs fund.

▪ OPTIMISE eCommerce fund: This fund gives small business owners the e-
tools and know-how to 'optimize' their existing website and effectively use digital tools.

3.5.5. SLOVENIA
Financial support for start-ups is provided by various mechanisms, one of them being Voucher

Schemes. Vouchers are financial support for enterprises financed by the Slovenian Ministry of
Economic Development and Technology and the European Regional Development Fund. They consist
of economic incentives granted by local, regional, and national governments to private companies
with the aim of addressing pre-defined goals. In this context. The voucher programs are meant to
address Micro, Small and Medium Sized Enterprises’ and Governmental Institutions’ issues with
innovation and digitization by incentivizing the adoption of new technologies, services or skills.

Further financial support to companies at the local level is provided within the European Fund
for Regional Development, through Rural Development Program - The LEADER approach. The LEADER
approach functions per communities through Community-Led Local Development (CLLD).

Micro, small and medium enterprises can also be candidate as project partners to get funding
from other European Funds and Ministries. For example, from the European Social Fund and the
Ministry of Family, Labour and Social Affairs within Competence Centres For Social Innovation.

SEF PROGRAMMES
The Slovene Enterprise Fund offers financial support for newly established innovative

enterprises with a high growth potential that are at the beginning of their business way and develop
innovative products for the wider market as well as processes and services with a high added value.
These incentives provide financial support to young enterprises in the first development phase, which
covers the setting up an enterprise, the creation of a minimum viable product (MVP) based on own
development, the creation of an entrepreneurial team, a direct transfer of knowledge and knowledge
institutions into the business environment. One of the three available start up incentives is incentives
for start-ups in problem regions

The purpose of the product is the support of start-up enterprises which are not technologically
innovative but their classic project has a positive economic and social potential, especially in terms of
reducing the unemployment in problem regions.

Microcredits for problem regions -The product allows easy and fast access to liquidity funds for
enterprises in individual regions. Microcredits represent direct credits of SEF at a favourable
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contractual interest rate. This kind of financing enables enterprises of specific target groups, which
represent a specific market gap, access to favourable financing resources in the fourth development
phase for financing of further growth and development, investments, and current operation of the
enterprise.

3.5.6. BULGARIA
The start-up support system is still largely dependent on public support, especially start-up

financing. Financing instruments are less developed than in other European countries. Venture
capital and business angels financing for new and growing firms are still well below the EU average.

Main programs for financial support for enterprise start-up for the programme period 2014-
2020 are:

● Operational Programme Innovation and Competitiveness (OPIC). This programme
provides support for enterprises in specific areas, e.g. creative and cultural industries,
companies developing new products and services related to an ageing population.
Support is intended for ideas implemented by social entrepreneurs and people with
disabilities, women entrepreneurs and entrepreneurs up to 29 years and aged over
50 (OPIC, 2015).

● Rural Development Programme – Part of the programme was aimed at financing
activities for tourism development (construction and renovation of tourist sites and
development of tourist services)

The project of National SME Strategy 2021-2027 for the new programming period provides
several measures to promote entrepreneurship, such as:

● Measure 1.1 Promoting the entrepreneurial ecosystem
● Measure 1.3 Support for start-ups
● Measure 1.4 Promoting key types of entrepreneurship – Support to social enterprises,

women, young people, seniors, family enterprises of the second and third generation.
● Measure 1.5 Support for craft, entrepreneurship in rural areas and creative industries,

including at regional level - Grants and financial instruments to meet the needs of the
entrepreneurs and start-ups in rural areas; projects and measures to promote crafts
and entrepreneurs in the creative industries.
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3.5.7. GREECE
In the last decade, Greece has introduced many reforms to tackle unemployment. Start-up

schemes have been available to people from “vulnerable” population groups (e.g., people with
disabilities, the elderly). In the case of people with disabilities, the funds were generally more
generous and there are also grants available for modifying the workplace almost entirely. These
usually funded by the European Social Fund (ESF) (up to 75%) with matching funds from the national
government (25%). Currently, there is an initiative for start-ups that is focused on innovation and the
development of social enterprise. However, financial support of start-ups is still limited in Greece and
it is even harder for the target groups of inclusive entrepreneurship to find funds for their enterprises.
Start-ups often start with loans but there is still reluctance among Greek banks to provide them
unless the applicant have the necessary collateral. There are some programs for new entrepreneurs
but they focus on youth.

The National Fund of Entrepreneurship and Development (ETEAN S.A.) is the main organ
responsible for offering guarantees but until recently no special programs have been created for
entrepreneurs who belong to a disadvantaged group on the labor market.

3.6 GENERAL DESK RESEARCH CONCLUSIONS

There are several conclusions that can be drawn from this research, one of the most evident ones
being that, in most European countries, population is aging at a fast pace.

At the same time, people have better health and better life conditions in general, which leaves
our society with a wide sector of a population being retired but longing to keep active in social and
professional spheres. As mentioned, this takes us to this situation where many people aged 65+,
regardless of being employed or unemployed, feel the need to be active. They belong and are part of
their communities. These elderly are looking forward to engage, participate and play an important
role in their communities.

As we have seen above, tourism is a growing economic sector in Greece, as in many
Mediterranean countries, including here Italy, that not only creates thousands of workplaces annually,
but that also represents a great opportunity for the elder to keep active in the labor market.

We can also observe that in spite of their motivation and determination to be an active part of
the society through participating in the touristic sector, the elders are not fully equipped to do so.
There is an evident need of training and extending their competences especially when it comes to ICT
and digital skills, as this is an aspect that guarantees the quality of the services and products offered
in the touristic sector.
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Tourism, greatly improved by technology, is one of the most expanding business sectors in
Europe offering thousands of opportunities for employment and it shows an even greater chance of
growing even more according to current trends.

At the same time, processes such as ageing population, immigration and relatively low wages in
tourism lead to shortages of qualified staff. The more active involvement of the elderly in the
workforce might be one of the unexplored opportunities to alleviate the problem.

There is a differentiation between the requirements for low and middle-level specialists in
tourism, as low-level of employment requires minimal or often no digital skills. Issues arise on middle
and higher levels, where digital skills are essential.

Finally, schools and universities still have to catch up with recent technological processes and
they should put a greater emphasis on digital skills in the curriculum.

●4.1. SURVEY
Two different types of the questionnaire were distributed to adults from rural areas and stakeholders
to analyse the importance of developing business in rural tourism.

In total 356 adult learners and 70 stakeholders from 7 European countries took part in the survey. All
partners (except EUROGEO*) have reached the number of participants needed to develop an analysis
that can be profitable for the project. The aim was to collect in total at least 50 answers for both
surveys (at least 10 for stakeholders. According to the coverage area, each partner has distributed
the questionnaires in the language of their target groups.

*EUROGEO -official Smart Village partner- is an international NGO based in Belgium. The target area
defined for this survey is the Wallonian (French speaking) province of Hainaut. EUROGEO project
partners Michaela Lindner-Fally is from Austria (German language area) and Harry Rogge from The
Netherlands (Dutch languages area). Language issues and the geographic location of the partners
explains the handicap EUROGEO was confronted with in this matter.

The chapter Survey analysis is divided in two parts:

1. The first part is dedicated to the analysis of the data collected by the survey of adults. The aim
is to evaluate their level of knowledge in ICT and to collect data about the situation in rural
tourism in each country.

2. The second part is dedicated to the data collected by the survey of stakeholders. We have
asked people that work in the tourism related organizations what are the most important to
situation regarding Covid effects on rural tourism.
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● 4.2 TARGET GROUP SURVEY REPORT
This part of the document is dedicated to the analysis of data concerning the survey among Target
Groups located in seven different European countries.

4.2.1 Romania
In Romania, 73 adult learners answered the questionnaire. 59% of them aged 40 to 50 years. 27% of
them aged 50 to 60 years and 14% of them aged 60 years or older.

The greater part of the respondees were women (59%) and in general most respondees have
completed upper secondary education (41%). Other educational levels achieved by participants were
lower secondary education (11%), a bachelor’s degree (22%) and a master’s degree (15%).

The 73 respondees were also asked about their interests and they voted cooking or baking as their
number one choice (40), followed by travelling (24), outdoor activities and nature, exercising (22) and
healthcare (22), playing an instrument (17). Internet, technologies and informatics was one of the
interests that also had some interest (8) whereas writing, blogging and gaming were among the least
mentioned activities.

Most of the target group declared that they do not have experience in code writing or computer
programing (99%) and only 37% of them had previous experience in ICT. The employment status of
the Romanian target group participants: 12% retired, 62% employed, 26 % unemployed.

The strongest and most developed personal soft skills of the respondees: Teamwork (29%), Effective
communication (21%), Adaptability (15%), Problem-solving (14%).

84 % of the participants is willing to develop or increase their knowledge and competences around
the use of ICT and computer science. This to be achieved under the scope of their personal and
professional development. The survey showed that catering (26%), hosting (22%) and local food
production are preferred activities for the target groups if they were active in rural tourism. 11% are
interested in craftsmanship which was just as much as the interest for touring and guiding. A high
percentage of the respondees (89%) said that they have no knowledge about funding for business
development.

4.2.2 Italy
More than half of the participants are aged between 40 and 50 years old. The second largest category
is made of those aged between 51 and 60 and just few of the participants are older than 60 years.

More than 70% of the received answers came from women. Almost all participants are from Italy.
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More than 30% of participants have a master degree, another 30% affirm to have a certificate of
higher secondary education. The remaining 40% have different levels of education. In some minor
cases participants affirm to have a primary school education certificate. All in all, the educational
level of our target group is high.

Most of those who answered positively affirm to have experience thanks to their job or to previous
computer courses they had taken. The main reasons for participants to use internet and technologies
are online shopping, written communication and work. In less cases participants use technologies to
video communicate, to study and to sell products.

More than 60% of participants are employed. A small portion is retired and just few participants are
unemployed

The main interest sector for over 37% of participants is travelling followed by culinary arts. Art,
history, nature, physical exercise and social services are the most commonly chosen categories. For
most participants, their strongest skills are adaptability, team work, effective communication and
problem solving.

60% of participants are willing to develop their knowledge and competences in the ICT sector. The
most chosen activity, if thinking to be involved in the development of the local rural tourism, is
production of local foods, followed by catering and hosting.

Most participants do not know about any funding or economical support to entrepreneurial
development and they also affirm, in most cases, they have never searched for.

4.2.3 Belgium
The respondents to the survey are 24 in total, 54.2% out of them at the age 51-60 and 20.8% aged
40-50 years. More than a half of the respondents (58.3%) are male and 41,7% - female. Their
educational background is distributed as follows: more than half (58.3%) have a Master’s degree or
equivalent, 29.2% have a Bachelor’s degree or equivalent whereas only 8.3% have graduated from
upper secondary education. Less than 4% have lower secondary education.

A large majority declares a lack of experience in ICT (70.8%), only 29.2% indicate to be experienced
ICT users. Asked for specification on ICT use, some ICT tools that are used individually are mentioned
(MS Office and mostly « internet »). It is also specified that someone tries to use the internet, but has
no formal qualifications for this, or that another person is not using computers at all.

Among activities for which the target group uses ICT, written communication (100%, 24 out of 24)
leads before video communication (83.3%, 20 out of 24) and online shopping (70%, 17 out of 24). ICT
are also used for Learning (41.7%) and project work (37,5%) purposes. Marketing and selling products
have a share of 16,7% (4 out of 24) each.
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Employment status of the Belgian target group participants: 54.2% retired, 41.7% employed, one
person was unemployed. Background of the participants: 2 (former) company chiefs, 3 secondary
school teachers, 3 directors, one officer, one professor, one primary school teacher, one touristic
guide, one postman, one housewife, one farmer (milk), one planner (analyst & mapmaker in a
community service), one ranking service officer, one factory worker, one freelancer, one
management operator, one artist and one person who indicated to be active as beneficiary.

The biggest fields of interest are nature (50%), activities and nature, community service and social
causes both (45.8%) and art, history, theatre (41.7%). 29.2% like travelling themselves, some 25% are
interested in cooking and healthcare. Interestingly, there are no musician among the respondents,
and nobody indicates to be interested in foreign languages. Internet & technologies is only ticked by
3 out of 24 respondents, which is a share of 12,5%.

Asked for personal strength teamwork scores highest with 50%, followed by adaptability (41,7%) and
active communication. Lowest score goes to conflict resolution with 0%, whereas dependability and
problem-solving are indicated by 16.7%. Persistence was mentioned as another strength.

54.2% say that they are interested in better ICT skills, which contradicts the above described low
interest in ICT when asked for special interests of the target group. 45.8% have no interest in
improving their ICT skills.

It is also shown that touring and guiding – be it cultural (50%) or nature and health-related (33.3%) –
and hosting (33.3%) are preferred activities for the target groups if they were active in rural tourism.
12.5% wants to produce local food, 8.3% are interested in catering and craftsmanship works. Only
one person would do sports.

Three quarters of the Belgian respondees say that they have no knowledge about funding for
business development, one quarter does have knowledge on that topic. Examples mentioned include
more or less specific answers, from giving example institutions as Créajob, foundation Wartoise led
by Scourmont Abbey, EU grants and associations that support the province of Wallonia for special
target audiences to “Yes, I think there are plans for rural tourism development for reconstruction
after the pandemic. But I don’t know any details. “, and a general „There are special grants for new
enterprises/startups in green transition business by the local community”.

4.2.4 Ireland
Most participants, especially those over 50 years old, are rather unfamiliar with the use of ICT
solutions, for purposes other than written or video communication (socialization). However, the
research showed that online shopping is an activity that has become a trend especially after the
pandemic outbreak.

It seems that almost all participants (92%) are willing to develop or increase their knowledge and
competences around the use of ICT and computer science, under the scope of their personal and
professional development.



Erasmus+ Strategic Partnership - 2020-1-RO01-KA204-080290

[IO1 White paper – Methodological framework]

This project has been funded with support from the European Commission. This publication reflects the views only
of the author, and the Commission cannot be held responsible for any use which may be made of the information
contained therein.

- 37 -

When it comes to rural tourism, cultural and historical heritage in conjunction with local food
production are the areas of interest for most participants.

Local/Regional/National/International funds related to entrepreneurial development are not highly
promoted around rural areas or not even available to the public.

4.2.5 Slovenia
The answers of the target group survey showed that most respondees were younger than 60 years
(40% were between the ages of 40 and 50, and 42% of them were between the ages of 51 and 60).
Most of our target group were women (84%) and among all, most had a completed secondary
vocational education (70%). Other educational levels, achieved by participants were college (8%),
bachelor’s degree (12%) and a master’s degree (10%).

Even though our main target group are people older than 40 years, we found out that 69% of them
had previous experience in ICT. They realize that they cannot avoid its use because they are
surrounded with it daily – they either use it in their workplace or during their free time, for instance
when they attend various online courses or when they want to make an appointment with their
doctor. They stated that most commonly they use ICT for education (32 respondents), written
communication (31 respondents), video communication (25 respondents) and online shopping (21
respondents). Based on their age, provided in the first question, it is obvious that most of them are
not retired (94%). Those who are employed either work in factories, sales, marketing, administration,
education organizations, or on a farm.

The target group was also asked about their interests and they voted exercising and healthcare as
their number one choice (19%), followed by the outdoor activities and nature (16%), cooking or
baking (14%), and nature (10%). Internet, technologies and informatics were the interests that also
had some interest (7%) whereas writing, blogging, gaming and art/history/theatre were among the
least interesting hobbies. The respondents were quite confident in all the soft skills except conflict
resolution which can also reflect their work positions – only a few were on some leading positions
and even they did not seem to choose this skill as one of their strongest.

When it comes to the last question of the survey – the one related to knowledge about our
country’s/region’s/municipality’s availability of funding for entrepreneurial development, most of
them are not familiar with some available funds. Those who are mentioned
public/municipal/European tenders, tenders of the Ministry of Economy, European tenders for
development, grants, LAS (local action groups), municipal support, ASI (comprehensive support to
companies for active aging of the workforce), ZZRS (Employment Office of the Republic of Slovenia),
and start-up assistance in the form of subsidies.

4.2.6 Bulgaria
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The target groups’ representatives who responded to the survey are 53 in total, 25 out of them at the
age 61+ and 21 – at the age between 51 and 60. The remaining 7 belonged to the age 40-50. More
than half of the respondents (56,6%) are female, and 43,4% - male. According to their educational
background, the distribution of the interviewed is as follows: 52,8% had graduated from upper
secondary education; 30,2% had a Bachelor’s degree or equivalent; 13,2% had a Master’s degree or
equivalent and 3,8% had lower secondary education.

The major part 37 out of 53 (69,8%) of the respondents declared that they lack previous experience
in ICT, but at the same time some of them share that they use internet and communication
technologies at least for communication, being it video or written, which means that even though
some of them do not perceive the activities implemented as “usage of ICT” and therefore have stated
that they do not have experience with ITC, they have actually some experience, mainly in
communication, even though they do not realize it. The communication purposes of using ICT are
actually the most popular among the target groups with 44 out of 120 responses is the video
communication and with 36 – written communication, followed by the online shopping. 8 people
state that they use ICT for education, 4 of them - for marketing and promotional activities and 3 of
them – for selling of products.

The current or last job positions of the interviewed vary significantly and include Teacher (3), Cook (3),
Farmer (2), Manager (2), Accountant (2), Librarian (2), Electrician (2), Turner, Kitchen worker, Driver,
Expert, Vehicle dispatcher, Employee, Gas station worker, Quality assurance specialist, Security guard,
Technical assistant.

The major fields of interest of the target group include Outdoor activities and Nature (21), Travelling
(20), Culinary (Cooking and Baking) (19), Nature (15) and Craft (12), Artistic activities such as painting
or graphic design (7), Community service and social causes (6).

As their strongest and most developed personal soft skills the respondents point out at first place
Effective communication (36), Teamwork (31), Dependability (26), Adaptability (22).

Most of the respondents (46) are interested in developing their ICT and computer science skills.

The activities in which the target groups tend to be involved in the development of their area rural
tourism, include on the first place local food production, in the second place - craftsmanship works ,
in the third place hosting and touring and guiding (cultural, historical heritage), followed by touring
and guiding (naturalistic and health-related sector) and catering.

Most of the respondents (90%) are not acquainted with the availability of funds for entrepreneurial
development in their country-region-municipality. According to them, funds are available for: non-
agricultural activities, farmers, technological innovation, agricultural development, some of consider
that funds are available only for large companies.

4.2.7 Greece
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In Greece 53 adult learners answered this questionnaire. 32 of them are between 40 and 50 years old.
12 of them are between 50 and 60. 9 of them are over 60 years old.

Based on the answers provided to the 15 questions in this online survey, it showed that the majority
of adults in rural areas in Greece are not aware of any national nor regional funds on entrepreneurial
development, however it is worth mentioning that all participants would be interested in
participating in the rural tourism either by being involved in the local food production and catering or
in touring and guiding in the cultural and historical heritage but also in the nature sector. According
to this information the survey results showed that 23 out of 53 participants enjoy cooking or baking,
22 out of 53 are interested in exercising and 20 out of 53 participants like travelling and therefore this
indicates that senior adults in rural areas are driven in developing their rural areas by getting involved
in an area that fascinates them.

Nevertheless, according to the participant’s educational level and field of study, most participants
are not familiar or competent in ICT and digital skills since 54.7% of the adults do not have any
experience in communication technology or IT, skills which are essential in the entrepreneurial sector.

Finally, due to the fact that the most advanced core competencies that senior adults have are
reliability, effective communication and adaptability, makes them competent enough to actually be
encouraged and get involved in the rural tourism sector since they are also interested in enhancing
their ICT and computing skills.

4.3.TARGET GROUP SURVEY COMPARATIVE ANALYSIS

1. Age
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The results show that most of the respondees from all participating countries who have replied to the
questionnaire are between the ages of 40 and 50.

2. Gender



Erasmus+ Strategic Partnership - 2020-1-RO01-KA204-080290

[IO1 White paper – Methodological framework]

This project has been funded with support from the European Commission. This publication reflects the views only
of the author, and the Commission cannot be held responsible for any use which may be made of the information
contained therein.

- 41 -

Almost 60% of respondees from all countries are female.

3. Level of education
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Concerning the level of education, statistics show that most of the respondents have in general a
good level of education. Greece and Ireland have a percentage of respondees better educated than
the other countries. *Mind the special situation of Belgium. See earlier remark.

4. Previous experience in ICT

The statistics in the graphic show that most respondees in all countries have no previous experience
in any kind of ICT. The only exception is Slovenia and Italy where 51% of respondees have experience
in ICT.

By examining the weighted average in this area of previous ICT skills we can notice a moderate level
of knowledge in all countries in the same way, without gaps between them. However, Bulgaria seems
to have a slightly lower average in knowledge of these experiences compared to the other countries.
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5. Employment

The graphic above shows that in all countries most people that responded to the questionnaire are
employed. In Italy there is a high rate of employed respondees 76%.

6. Fields of interest



Erasmus+ Strategic Partnership - 2020-1-RO01-KA204-080290

[IO1 White paper – Methodological framework]

This project has been funded with support from the European Commission. This publication reflects the views only
of the author, and the Commission cannot be held responsible for any use which may be made of the information
contained therein.

- 44 -

In general, according to the statistics, most of the respondees in all countries are interested in
cooking, travelling, outdoor activities and nature. Writing and gaming are fields with less interest.

7. Skills
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According to the statistics most of the respondees in all countries consider that they have skills for
‘’Effective Communication’’ and ‘’Teamwork’’. ‘’Conflict resolution’’ is a skill that an average of 10%
of the Target Group consider they posess. Only in Greece we notice a percentage that surpasses 50%
in the "dependability" field of skills.

8. Interest in developing ICT skills

Analyzing charts 8 might give rise to some special remarks. Statistics show that most people who
responded to the questionnaire want to develop digital skills. In all countries the percentage of
respondees that answered "yes" to this question is much higher than the respondees who have no
interest in developing ICT skills. Except for Greece and Belgium, where this gap is less remarkable.

9. Involvement intention field
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In this case, statistics show that most of the respondees want to be in involved in Local Food
Production and Catering activities. In Ireland a number of 53 people who answered the questionnaire
are interested in historical touring and guiding

10. Development Funding
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In general, in the area how respondees are informed people who answered the questionnaire do not
have information on existing funds or programs on development funding.

4.4. STAKEHOLDERS SURVEY REPORT
The second target group examined for the survey was that of adult educators and stakeholders.

4.4.1 Romania
The sector that preponderates between repondees is the private companies and the tourism sector.
The activities that are part of the private sector involve leather craft, souvenirs and seasonal
products-stores, schools, beekeeping. The tourism sector is predominantly involved in activities
related to accommodation, the hotel industry and catering.

Most of the respondees believe that many local businesses will be confronted with large problems
after the COVID-19 crisis and only the one who have the capabilities to reinvent themselves will
survive.

Circular economy and tax-reduction are among the solutions the target group discerns as effective.
They are crucial to help and support the local business community. Development funds for local
producers and promoting their work seems to be a good idea for most of the respondees.
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The results shed light on both the financial fragility of many small businesses and the significant
impact COVID-19 had on these businesses. The most affected businesses are in hospitality sector
followed by the cultural domains.

ICT provides tools and offers opportunities for the development of local tourism to operate in an
easier way and create new opportunities since they provide an extra value to touristic products.

Tourism, local gastronomy and craftsman working. These areas are considered to be the ones that
require improvement in regards to the services they offer or are missing, and how these services can
be promoted to the public and linked to service providers. As far as catering and accommodation is
concerned outdoor activities is another that can be linked here.

4.4.2 Italy
In general stakeholders say that SME are failing because of the Covid crisis and only the big ones will
continue. ICT and digital tools are considered to be fundamental for the future as well as they are
now. However sustainability and respect for the environment are considered also important aspects
for future businesses.

Some think that the major help should come from the government that is supposed to allocate much
money to help SME to restart again after Covid.

99% said yes but did not give any answer concerning how. 1% said no/yes, meaning that ICT and
digital devises can help and support tourism only partially since tourism is now and real and has to be
done today. ICT were important before the lock down and are important now at the same level.
Tourism has to be recovered and given a new image and take into account the sustainable and green
aspect.

4.4.3 Belgium
Response from 10 people, three of them retired, two from schools, one from each: assurance,
university, brewery, and a farmer. They are active in the fields of education (4), agriculture,
“nourriture et boisson”, a former postman, services (financial service, waitress), tourism (tourist
guide).

The question on how our target group sees the coronavirus crisis for businesses, most of the replies
focus on closures everywhere (especially in the hospitality branch and small local businesses are
concerned). There is little confidence that these will be able to reopen and continue to exist in the
future. According to findings in the survey. One of the respondees sees new opportunities if the focus
moves towards shorter production cycles for local businesses.
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Respondents list financial support (several times), assistance from the government, education and
training (4) in areas where workforce is missing, such as ICT & new technologies, promotion and
networking companies as factors that would support the economy to rise again in the region.

Services (tourism/hospitality (6), hairdressers and fitness), anything not considered essential, small
businesses that are not flexible to adapt or absent from digital media are the economic
sectors/businesses that are considered to be most affected by the corona pandemic.

Financial support and/or savings/with a healthy customer base are considered factors that will enable
recovery. Beyond that, local and small businesses, those who show flexibility for innovation, and
sectors that favor circular economy and local resources, including new means of dissemination and
networking are mentioned as survivors.

Many respondees think that ICT can help tourism to get back on track after the coronavirus crisis. In
detail, they suggest online selling, marketing strategies and virtual tours in order to attract more
tourists and inform them about local heritage. Also local actors are asked to contribute to permanent
enrichment and maintenance or the heritage and raise interest for it. ICT tools are suggested to meet
the needs of such a collective heritage database, which could also include economic activities in the
region (accommodation, catering, activities) and to create a marketing strategy.

Community services that respondents wish to empower include tourism (!!), transportation and
infrastructure (including ICT infrastructure). The importance of village life, social services, community
building activities and heritage conservation are mentioned as well as support for artists and
craftsmen. One respondent reports about the creation of a permanent supervision for the
enhancement of heritage and its interaction with local economic activities, using digital tools for
volunteer residents to share their knowledge about local heritage. This seems to be an interesting
partner for our SMART VILLAGE project.

4.4.4 Ireland
Sectors most affected by the pandemic include CCS (the Cultural and Creative Sector with a focus on
tourism and arts promotion, as well as local businesses that are closed due to the global lockdown
(banks, good sellers, restaurants and cafeterias, hotels, etc.)

Most businesses are now struggling to survive within a highly competitive, closed and travel-less
market, with businesses involved in ICT being a bright exception of this norm.

The role of ICT in (local) tourism is regarded as crucial since there are several solutions that can be
offered towards the revival of the industry. Those comprise e-commerce, e-marketing, business
management automation and even the use of gamification for e-tourism promotion and growth.

In order to survive the COVID-19 onslaught businesses require both financial and technological
support in terms of funding and digital resources. Training on how to digitally transform (their)
businesses is another important prerequisite.
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4.4.5 Slovenia
Most stakeholders agree that the most important measurements that would help the economy not
only in their local business economy but in the whole country would be the opening of all activities
under precise and clearly set rules. The latter is important because the opening of activities by
following the recommendations would at least keep all sectors of the economy in a minimum
condition which is better than (permanently) closing them. The rules and conditions should be set far
in advance and not from today to tomorrow which would help with the organization of
entrepreneurs and services. Example: Today, March 23, it should be clear that for the May Day
holidays we will be able to travel to Croatia for a short break and under what conditions. In this way,
all stakeholders could prepare, accept, and process reservations on time and organize the work
better. People want to travel and would make reservations now if they knew what the rules would be.
But they would also have hope and a clear goal of when it is necessary to "squeeze" and do so - but
now everything is so "foggy" that people no longer have the right motivation and will to strictly
adhere to the measures.

Another important measurement that was mentioned by many stakeholders was financial assistance.
Stakeholders agree that the response of the government must be faster, this means a faster and a
higher disbursement of the financial aid. The latter should also be distributed to all areas, not just to
the economy, but also to culture, to agriculture etc. Workers that were not able or allowed to work
during this pandemic should be provided with financial assistance and insurance contributions. Some
companies that are open for business also struggle, therefore, covering those costs that would enable
companies to survive and maintain employment is crucial (i.e., fixed costs and labor costs).

The top three choices, selected by all stakeholders, were tourism, catering business and culture.
These are the areas that have been unavailable to the public for the longest time because
government restrictions do not allow them to open.

The stakeholders agree that all sectors will rise again. People desire to travel again and get back to
the “normal” lifestyle. Currently we all want to travel, go to a restaurant for lunch or coffee or go to a
concert. The question however is how fast the growth/restoration will be and whether all sectors will
be able to grow as fast at the same pace.

Most stakeholders agree that ICT can help local tourism. Technology can help overcome the negative
impact of a pandemic in the sense that it has been possible to develop products as well as present
them to a wider circle of people (e.g. online, etc.) which can be important in attracting new guests.
Those businesses who offered their services online (e.g. online shops) had some income even during
the months of the total lockdown. When it comes to tourism, it is possible to keep in touch with
potential guests who will start exploring lesser-known hidden corners of the local environment after
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the end of the pandemic. Those who work in the tourism sector already notice some positive shifts in
the release of the movement ban between municipalities and regions.

Stakeholders had many suggestions while answering this question. They believe that many existing
services need improvements, such as the quality of services, promotion of businesses, connection
with other service providers etc. Some are already successful in uniting local providers of goods and
services because they cooperate with TIC (Tourist Information Centre). They create new tourist
products and have a better promotion together. They also offer good experiences which are quality
prepared.

4.4.6 Bulgaria
10 people answered the stakeholders’ questionnaire, 5 out of them being NGO representatives, 2 are
from the municipal administration and 1 is from a company, 1 is from an educational institution and 1
is from a travel agency. They are active in the fields of public policies, local government, tourism and
culture, administrative services, cultural tourism, NGO, tourist services, business support, business
support services, education.

Most of the respondees noticed the negative consequences on the local businesses, especially those
operating in the tourism sectors, all caused by the coronavirus. However, two of them see new
opportunities in the crises, as well as the progress of the business towards digitalization,
modernization and flexibility.

The possible activities to help the local business community, proposed by the participants in the
survey, include: joint marketing strategies, provision of online training, consultations, webinars,
shared travel services and ideas for innovative products, transition of their business into an online
environment and, if possible, organizing and conducting of career forums for recruiting employees,
organizing of festivals, presenting local opportunities for tourism, as well as the region as tourist
destination after the pandemic, with shared travel services and ideas for innovative products,
reducing part of the payments of the business to the budget and direct financial help.

All of the respondees are unanimous that the tourism sector (including its segments such as:
restaurants, catering, party tourism, as well as the related sectors – transport, entertainment, etc.) is
the most affected by the coronavirus crisis.

In the same time in terms of sectors with potential to rise again and lead a new era of business the
responses are divided mostly between the tourism and its related sectors and ICT, online trade,
customer support and courier services.

The majority of the respondents see potential of ICT to help local tourism to face the negative impact
of coronavirus, including in the field of marketing and provision of information, tangible presence and
online advertising, promotion and information platforms, logistics, tracking people streams and
offering individual services, implementation of virtual reality. Of course, some are skeptical and see
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the tourism in its traditional form or think that ICT may be useful for reviving the sector after the end
of the pandemic.

The stakeholders think in the first place that (local) tourism has to be promoted at local level, as well
as organic food production, the traditional sectors of the region - companies working in the field of
logging and woodworking, pharmacy, chemistry, tourism, clothing industry and mechanical
engineering; craftsmen from all fields and companies in the field of IT services.

4.4.7 Greece
Each of the stakeholders operate in different types of organizations. They work in the sector of a
retail store, a museum, a beauty salon, a travel agency and most of them in the hotel sector.

The sector that preponderates is the private and the tourism sector. Their activities that are part of
the private sector are involved in jewelry stores, beauty salons, souvenir and seasonal products
stores. The tourism sector involves mostly activities related to the hotel industry and catering.

For all stakeholders that have activities in the hotel, retail and food sector, their sustainability level,
their role in protecting the natural environment and the character of the area as well as the degree of
social responsibility are some of the ways that local people and organizations help local business
community.

The sectors that have been affected most due to the crisis and which are of great concern on how
they will recover are the tourism, catering and the wider retail sector which emphasizes on clothing
and footwear. In more detail the pandemic is expected to lead to the loss of more than 1 million
tourism jobs. The effects of the pandemic on tourism are expected to be many times more difficult
than the 2008 financial crisis.

ICT can aid the local tourism deal with the negative effects caused the Coronavirus. Local tourism is
affected by the new business environmental model that ICT development creates. ICT provide tools
and allow the development of the local tourism to operate in an easier way and create new
opportunities since they provide an extra value to touristic products.

They believe that according to their territory the community services that they would like to
empower are in community health, cleaning, culture, entertainment services, local food production
and the local market. These areas are considered to be the ones that require improvement in regards
to their services they offer or lack in, on how the services are promoted to the public and linked
service providers. In accordance to catering and accommodation another area linked are the outdoor
activities since some places such as the islands are in desperate need of better public transport

4.5 STAKEHOLDERS SURVEY COMPARATIVE ANALYSIS
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a) Where is your organization located? (Country)

Most of the stakeholders are located in their country of residence except the respondees from
Ireland who are located all over Europe.

b) What kind of organization do you work for?

Each of the stakeholders works for a different kind of organization. They work in the areas of a
consulting agency, a local community, the municipality, ancillary activity on a farm, a private
institution, Tourist Information Centre, tourist farm, public institution, tourist agency and a voluntary
organization that takes care of the cultural, historical, and natural sights.

c) What is your applying sector?

The sectors that prevail among the stakeholders are the public sector and tourism. Activities carried
out as part of tourism are the organization of events, editing the local newspaper and work in
museums. Other sectors mentioned were agriculture (either the area of product processing or
accommodation), the local community and volunteering. We can also find other sectors of activities
like Training and Education, Research and Development, social initiatives, ICT, and Human Resources.

d) How do you see local businesses after the Coronavirus crisis?

The economic situation is deteriorating, especially in fields such as tourism and catering businesses
who came to a standstill months ago. Some restaurants will probably be closed permanently and the
business of travel agencies is also questionable. Many measurements had to be accepted by the
government due to the Coronavirus crisis. Many companies and entrepreneurs have partially
maintained their operations during the epidemic but even more of them are still waiting for the crisis
and measurements to end in order to re-start their businesses. In the same time in terms of sectors
with potential to rise again and lead a new era of business the responses are divided mostly between
the tourism and its related sectors and ICT, online trade, customer support and courier services.

Most of the respondees said that digitalization of businesses will speed up the recovery after
coronavirus crisis.

e) What would you/your organization do to help your local business community if you could have the
possibility to decide?

Respondees list financial support (several times), assistance from the government, education and
training in areas where workforce is missing such as ICT & new technologies, promotion and
networking local companies as factors that would support the economy to rise again in the region.
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Additionally they also suggest choosing some of the local producers as suppliers of the raw materials
for a restaurant or create a reception area or a permanent stand for example in a hotel with local
products as a small indirect advertisement for the local shops and family businesses. Some
mentioned that especially during this difficult period of time it is all about joining forces with the rest
business community in an area which can form a single business front, increase services but also
upgrade the overall level of the business community

f) What do you think the most affected sectors by the Coronavirus crisis are?

The tourism sector which involves mostly activities related to the hotel industry and catering is the
most affected in all countries. In Bulgaria all the respondees mentioned the tourism businesses like
the most affected sector by the Coronavirus crisis. Also small local business and businesses that were
not flexible to adapt were affected. The cultural and entertainment sector suffered a lot by the
lockdown restrictions.

g) What sectors do you think will be the most likely to rise again and lead a new era of business?

Businesses that reinvent themselves and have the knowledge to adapt are among that stakeholders
believe that will rise again. Local businesses that sell their products through the use of e-commerce
techniques. The stakeholders agree that all sectors will rise again. People desire to travel again and
get back to the “normal” lifestyle. Currently, we all want to travel, go to a restaurant for lunch, coffee
or to a concert. The question is, how fast the growth will be and whether all sectors will be able to
grow evenly fast.

h) Do you think ICT can help local tourism to face the coronavirus negative impact? If yes, how?

Target group from all the partner’s countries believe that the role of ICT in Tourism is crucial. E-
Commerce allows local businesses to target a global audience. Technology can help overcome the
negative impact of a pandemic in the sense that it has been possible to develop products as well as
present them to a wider circle of people (online, etc.), which can be important in attracting new
guests. Those businesses who offered their services online (e.g., online shops) had some income even
during the months of the total lockdown. In the field of marketing and provision of information,
tangible presence and online advertising, promotion and information platforms, logistics, tracking
people streams and offering individual services, implementation of virtual reality, ICT is very
important.

h) Thinking of your territory, what community services would you like to empower?

Stakeholders had many suggestions while answering this question. Tourism related activities and
local producer promotion are the ones that can be found thru each country respondents.
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Funds/Financial support for digital transformation including also tools and technological resources
and for local businesses for development of the circular economy. Some are already successful in
uniting local providers of goods and services because they cooperate with TIC (tourist information
centre). They create new tourist products and have a better promotion together

● 5. GENERAL SURVEY CONCLUSION

The results show that the knowledge of digital competencies continues to be a challenge in all
countries participating in the survey.

Most of the adult interviewed have intentions in developing activities (local food production, touring
and guiding, hosting) in domains according to their field of interest as cooking, outdoor activities,
nature and they consider the idea of developing their ICT Skills as a good opportunity. This proves the
intention to improve their own level in the digital world.

In general, all the target group members have a medium level of experience regarding ICT and this is
in accordance with their level of education.

Also the target group noticed that information about Local Development Funds or Funding is very
limited in all countries.

Some areas of skills are judged more important than others, like "Teamwork" and "Effective
Communication". The respondees declare to have less ability in the area of more specific skills like
"Conflict Resolution".

Development of rural tourism needs capacity to provide a new and changed image. An economic
challenge so specific due to this very special period (i.e. the COVID 19 pandemic!). This research can
help rural citizens who intend to be involved in rural tourism to make more efficient use of the
available rural tourism resources as well as help them to make essential changes in the quality of
rural tourism products. This all in perspective to increase tourist satisfaction!

Target groups from all partner countries believe that the role of ICT in tourism is crucial. E-Commerce
allows local businesses to target a global audience. Technology can help overcome the negative
impact of a pandemic in the sense that it has been possible to develop products as well as present
them to a wider circle of people (online, etc.), which can be important in attracting new guests. Those
businesses who offered their services online (e.g., online shops) had some income even during the
months of the total lockdown. In the field of marketing and provision of information, tangible
presence and online advertising, promotion and information platforms, logistics, tracking people
streams and offering individual services, implementation of virtual reality, ICT is very important.
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An important practical implication of this research lies in the promotion of a new way of thinking and
the adoption of a new business philosophy adjusted to the world-wide recognized trends which
introduces new standards to future economic developments of rather a mere potential than it is a
real economic activity.

Considering the diversity in each country we can consider that this report could be a good point of
view regarding the proper use of the advantages of natural surroundings and cultural heritage that
requires education of the rural population through innovation which is planning to be involved in
rural tourism.

● 6. ADVISORY GROUP

Country NAME OF
EXPERT/INSTITUTION/BODY

TYPE OF
ORGANIZATION/
FIELD OF INTEREST

TYPE OF ORGANIZATION/
FIELD OF INTEREST

CONTACT

Romania Asociația pentru
Promovarea Văii Șomuzului

Association
promoting the village
Dolheștii Mici and the
suroundings

The organization promotes
the village, the local
community, organizes press
events or local events for
tourists

0040756087821

Primaria Targu Neamț The municipality of
Targu Neamt town

The institution is the
decision maker of Targu
Neamt, but also being a
town surrounded by the
villages, can influence the
decisions in some of the
villages around.

Tg. Neamt Municipality

Eugenia Niculescu Education in tourism Teacher in the tourism niculescu_eugenia@yahoo.com
Belgium Wallonië België Toerisme Vereniging Organisatie die de promotie

van het toerisme in en naar
Wallonië en de Ardennen
verzorgt.

j.henneke@wbtoerisme.nl

Blue Turtles Development /
Urban Living Lab Breda

Enterprise / Education
/ Circular Economy

Initiating projects with local
enterprises, farmers and
citizens by students and
professionals

tjebbe.will@blue-turtles.com

Kasbah du Toubkal Discover
Ltd

Rural
Tourism/sustainable
tourism

Sustainable rural tourism
operator in Morocco
particularly Kasbah du
Toubkal
www.kasbahdutoubkal.com

mike@discover.ltd.uk

Italy MAG VERONA Social Cooperative for
Self Management

The MAG Mutual Society
for Self-management was
born in Verona in 1978 by
the will of men and women
who firmly believed in the
economy of solidarity and
in the new forms of self-

https://magverona.it/

info@magverona.it
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managed work. Today Mag
has become a connection
network for about 400
Social Enterprises -
Cooperatives, Associations,
Foundations, Onlus and
Committees - and 250
individuals for a total of
about 2300 people who
work in various fields, from
care services to organic
farming; from ethical
finance to the production
of manufactured goods;
from fair trade to cultural,
artistic and new welfare
activities.

GEA ONLUS Non Governmental
Organization

The "GEA" environmental
education association was
born with the desire to
disseminate knowledge and
commitment to the
environment; this through
the promotion of activities
at school level and the
awareness of citizens and
administrators. The
association wants to satisfy
the need for greater
attention and awareness on
issues such as: natural
resources, waste,
knowledge of different
ecosystems, natural food,
renewable energy and
sustainable development of
the territory.

http://www.gea-onlus.it/wp/

associazionegea@yahoo.it

AMENTELIBERA Cultural Association Our reality was founded in
2008 with the aim of
promoting "sustainable"
lifestyles through the
creation of outdoor
experiences and
environmental education
paths based on
edutainment and education
in nature practices.
Over time, these objectives
have been translated into
educational paths for
sustainability for children
and adults and in
experiences linked to the
communities, cultures and
environments of the
various territories with
which we interact, which
allow us to create

https://www.viaggiamentelibera.it/

info@viaggiamentelibera.it
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relationships and spread
the knowledge of Italian
landscapes, the fruit of the
work of man and nature
over the centuries.
Our proposals to encourage
people to "... have curiosity
about what surrounds us,
be open to new
experiences and use a new
look to observe the world,
get involved to get out of
their habits ..." through
practices of edutainment

Ireland HeartHands Solutions Business and
technical consulting
organization
specializing in digital
learning solutions

The organization
conceptualizes, designs,
develops and implements
innovative and sustainable
pathways towards
efficiently digitizing
education for a variety of
purposes and target
groups. To that end, it
develops its own digital
tools for educational
purposes, including e-
learning platforms, online
serious games and
Augmented Reality
applications. The
organization will thus
support the technical
implementation of the
project and the
development of the digital
tools.

info@hearthands.solution

EKVASIS Social enterprise
providing coaching
and consulting
services

The main focus areas of the
organization are:
digital marketing, personal
and professional
development, digital skills,
employability, e-Democracy
and circular economy. The
organization also utilizes
digital tools to promote its
services (Augmented
Reality, Artificial
Intelligence, etc.)

info@ekvasis.online

Digicult Cultural organization
expert in the field of
cultural heritage and
sustainable tourism

The organization is
harnessing ICT technologies
to promote cultural
activities related to:
Tourism
Intellectual Property in
Cultural Heritage
Environmental and financial
sustainability of CH

info@digicult.team
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experiences and products
Civil education

KOMICHA Adult training centre
engaging learners
from different target
groups (low-skilled
adults from rural
areas, minorities, etc.)

The organization is
providing hybrid and
blended courses for a
variety of purposes towards
adults’ upskilling and
raising awareness on
different matters mostly
related to digitization,
personal and professional
development, continuous
improvement, lifelong
learning opportunities, etc.

info@ekvasis.eu

Slovenia

Bulgaria Desislava Dimitrova –
training expert

Business support
organization

The training expert has
extensive experience in
training needs mapping,
development of training
methodologies and
materials in the fields of
business model
development,
entrepreneurship and social
innovation incubation. The
expert also has practical
experience in activities
related to upskilling of staff
and management of SMEs
operating in the tourist
sector.

info@innobridge.org

Nikolay Tsolev – tourism
expert

Business support
organization

The tourism expert has
practical experience in
conducting analyzes and
research in the tourism
sector. He also participates
in activities related to the
support and promotion of
tourism.

info@innobridge.org

Ivanichka Yankova- policy
maker

Municipality of Dve
mogili

Тhe municipality is actively
working on projects aimed

at development and
promotion of rural and
ecotourism in the region.

info@innobridge.org

Greece George Kaplanis Association of Hotels
in Kefalonia and

Ithaca

The main goals of the
Union, apart from its trade
union role are the
promotion and upgrading
of the tourist products of
Kefalonia and Ithaka.

giorgoskap@gmail.com

George Ntaikos Agricultural
Cooperative Union of
Agrinio

This cooperative is active in
the processing sector of
agricultural products
produced in the region.
They own branches in order

ntaikos152@gmail.com

mailto:info@innobridge.org
mailto:info@innobridge.org
mailto:info@innobridge.org
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to serve the needs of its
members and have the
ability to intervene in the
formation of the market
prices but also through
aims in providing a higher
economic income for the
producers.

Myrsini Rachani Municipality of
Mytilene/Lesvos

In cooperation with ETAL
S.A the municipality applied
a project called Metro3
which consists of 4 sub-
categories in order to
develop the area of
Mytilene. Additionally they
promote actions for the
development of local
tourism, local production
and economy and digital
training of citizens.

dimos@mytilene.gr
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